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THE
JOURNEY.

-ROM DESIGNER TO CREATIVE LEADER

The following pages trace my evolution from execution to leadership through
selected projects, creative direction, and visual storytelling.
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Over the past decade, | have built a career connecting creativity,
strategy, and leadership, transforming ideas into impactful visual
experiences across branding, advertising, media, government, sports,
and digital communication.

Today, | serve as Senior Art Director at PCG Holding while leading Omar
Studio, delivering brand identities, integrated campaigns, executive
presentations, and visual communication systems for Saudi government
entities, major corporations, sports organizations, and ambitious brands
across Saudi Arabia and Egypt.

My experience spans government projects, corporate branding,
broadcast media, and large scale campaigns. | have also contributed to
the Saudi Broadcasting Authority, developing channel identities, visual
branding, and program identities for official Saudi television platforms.

During nearly four years at Al Jazeera Media Network, | contributed to
major international news coverage, including the FIFA World Cup, the
wars in Sudan and Gaza, and the U.S. elections, working in high pressure
environments where clarity and precision were essential.

| integrate Al powered workflows into the creative process to accelerate
ideation, optimize production, and expand creative possibilities while
keeping strategy, human insight, and design excellence at the center of
every decision.

For me, design is not decoration. It is a tool for solving problems, building
trust, and creating lasting impact.

SELECTED ROLES

PCG HOLDING
Art Director
Nov 2024 — Present

IMPACT

10+
Years of Experience

GOVERNMENT
Projects & National Initiatives

CAMPAIGNS
Integrated & Large Scale

Al
Creative Workflows

Brands & Organizations

4 MARKETS
Saudi Arabia, Egypt, Qatar & UAE

LEADERSHIP
Multidisciplinary Creative Teams

END TO END
From Strategy to Execution

AL JAZEERA OMAR STUDIO AL-ADALAH CLUB
JR. Art Director Founder & Creative & Art Director
SR. Designer Studio Manager 2018 — Present
2021 - 2024 2018 — Present
100+ 2500+

Projects Delivered

CORPORATE
Brands & Large Organizations

ALMATAR
Creative & Art Director
2018 -2024

SPORTS
Clubs & Organizations

BROADCAST
Media & Global Coverage
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Over the past decade, | have partnered with government entities, leading
corporations, sports organizations, and global brands across Saudi Arabia,
Egypt, and the Middle East. Below is a selection of organizations I've had the
privilege to collaborate with.
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My expertise combines creative leadership, strategic thinking, branding, and Al powered workflows to build
scalable design systems, integrated campaigns, and meaningful visual experiences that balance creativity with
business objectives.

Over the years, | have collaborated with government entities, corporate brands, sports clubs, media organizations,
and multidisciplinary teams, delivering work that is strategically driven, visually compelling, and designed to create
measurable impact.

Creative Direction

Art Direction

Design Leadership

Team Leadership

Cross Functional Collaboration

Brand Strategy
Communication Strategy
Campaign Development
Creative Strategy
Government Communication

Branding

Visual Identity Systems
Design Systems
Integrated Campaigns
Visual Storytelling
Executive Presentations

Al Workflows
Adobe Creative Suite
Microsoft PowerPoint

Broadcast Media
Government Sector
Government Projects
Corporate Branding



01

Global News,
Television & Visual Storytelling

From global breaking news to national television, this section brings together selected work across live coverage, channel branding, AL JAZEERA MEDIA NETWORK
program identities, motion, and video. 01.01 FIFA World Cup Qatar 2022
01.02 U.S. Presidential Elections
The projects were developed within fast-moving media environments where speed, clarity, accuracy, and visual consistency were essential. 01.03 Gaza War Coverage
SAUDI TELEVISION (SBA)

01.04 STV Rebranding

«Creative Direction « Broadcast Identity « Program Identities « Channel Packaging « Editorial Social Coverage « Video & Motion Direction



AL JAZEERA
MEDIA NETWORK

Selected creative and editorial work developed for major global events and high pressure news environments. As a
Senior Graphic Designer and Project Creative Lead at Al Jazeera Media Network, | helped shape visual directions
and lead major coverage projects across social media, video, motion, and real time editorial content.

01.01
FIFA WORLD CUP
QATAR 2022

01.02
US. PRESIDENTIAL
ELECTIONS

01.03

GAZA WAR
COVERAGE




FIFA World Cup Qatar 2022
Full Tournament Coverage

Al Jazeera Media Network

Qatar / Global

2022

FIFAWORLD CUP
Qat_ar2022

Creative Direction

Pre Tournament Campaign
Live Editorial Coverage
Social Media Design

Video & Motion Direction
Real Time Content Systems

Senior Graphic Designer
Project Creative Lead

Covering the FIFA World Cup Qatar 2022
required a flexible visual system capable of
supporting continuous editorial production
before and throughout the tournament.
The project involved a high volume of
content across live matches, breaking
news, results, statistics, player stories, and
video, all produced within extremely limited
timelines.

The challenge was to maintain speed,
accuracy, visual consistency, and creative
quality throughout one of the world's
largest sporting events.

As Senior Graphic Designer and Project
Creative Lead, | helped establish the overall
creative direction and build a scalable
visual system Dbefore the tournament
began.

The system included flexible layouts,
adaptable templates, image treatments,
and motion principles that could be applied
across social media, editorial graphics, and
video content.

Throughout the tournament, | led the visual
direction, supported the creative team, and
Mmaintained consistent quality across the
complete coverage under intense daily
production pressure.
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This project targeted both football fans and a new general
audience.

The content aimed to simplify information for followers on a
real-time, daily basis

Arabic motifs and oriental architecture were combined with
modern backgrounds to visualize the blend of East and West
civilizations.

The target was to create a connection with followers through ‘ =l W e
static designs and prompt coverage of World Cup news. ' g

L AZEERAMOHENAL PLACE THRCUGHOUT THI CAMPAIGH S— - | . B e A

TEMPLATES DESIGNS POSTERS

Simple designs Designs with Posters
with an Eastern intricate details featured
Arab identity conveyed the bright
allowed editors to excitement and lighting to
quickly and easily spirit of the stand outin
cover events. championship, the warm

blending the Eastern sun

host country's

A identity with

visual elements.
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U.S. Presidential Elections 2024
Full Election Coverage

Al Jazeera Media Network
United States / Global

2024

W

24 1S4y0i_Bpajall

Creative Direction

Pre Election Campaign

Live Editorial Coverage
Social Media Design

Data Visualization

Video & Motion Direction
Real Time Content Systems

Senior Graphic Designer
Project Creative Lead

Covering the U.S. Presidential Elections
required a flexible visual system capable of
communicating complex political
information with speed, clarity, and
accuracy.

The project involved continuous content
production across candidate profiles,
electoral maps, opinion polls, key states,
live results, breaking news, explainers, and
video content.

The main requirement was to maintain
editorial neutrality, visual consistency, and
high production quality throughout an
iIntense and rapidly changing news cycle.

As Senior Graphic Designer and Project
Creative Lead, | contributed to establishing
the overall visual direction and developing a
scalable system for the complete election
coverage.

The system included adaptable templates,
structured layouts, candidate and state
treatments, data visualization principles,
and motion guidelines for social media,
editorial graphics, and video content.

Throughout the coverage, | led the visual
direction, supported the creative team, and
ensured that every output remained clear,
accurate, and consistent under continuous
production pressure.
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Gaza War & Breaking News Coverage
Real Time Editorial Coverage

Al Jazeera Media Network

Middle East / Global

2022-2024

Creative Direction

Breaking News Coverage
Live Editorial Content
Social Media Design

Maps & Data Visualization
Video & Motion Direction
Real Time Content Systems

Senior Graphic Designer
Project Creative Lead

Covering the war in Gaza and the rapidly
developing regional news required
continuous visual production within an
extremely sensitive and high pressure
editorial environment.

The coverage included breaking news, field
updates, maps, timelines, statistics,
humanitarian stories, explainers, and video
content, often produced within minutes as
events unfolded.

The key requirement was to communicate
complex and sensitive information with
clarity, accuracy, visual consistency, and
respect for the human context of every
story.

As Senior Graphic Designer and Project
Creative Lead, | helped shape the visual
direction and develop flexible systems that
supported fast and continuous editorial
production.

The approach combined clear information
hierarchy, adaptable layouts, map and data
treatments, consistent image direction,
and motion principles across social media,
editorial graphics, and video content.

Throughout the coverage, | led visual
decisions, supported the creative team,
and maintained consistency and quality
while responding to an intense and
constantly changing news cycle.



OMAR PORT
FAW/I FOLIO

' :{) g.DLI.LI.I.\.n(S\.I.I.I'J.I.I.l'(_I.n.I:
10@ ¥ Bt oo Jult ally ciledgig

duwdi (PI}.CLI lg.u.lni | B ; P y © Ene Juilpul z)lA Cuayict dyily] 8paua i @Ml gg—adgiy
T - ; : = g See i dowlg clalaial

S=alelila E T, G e L—illagsg L Supol Bacluoy s gmlyis o

a. - I T l “‘Im§l

aleflpuddl 12 6Lian

A, | | SAES Bjé (b J—aln Jidy
:g-laall coanil | ol Al ”

a_'\H.a.i;Fa_u_-;IuL_m 0—.'J—’\-!Jl|_I L._.Lh..y;E uq.l.l.ﬁ.ldl_nhlluoj_.qs.s.\.:
eo—tlsdl o adl jujaiig .

i i
Gig—in dSyiiie Cilyygs  1ailgn o L yltiayl [ |
9a—c g—tlig jaadl paull . ) i

S Z —ou il

L%

[} “ ﬁ ) w

202414/ 20

@ I I l " I B’ ob Bag—all G—adiiwg
H 'l alaill @.n Iag ag—dgll Ogj—34
Oaaleilpal uq-u= G

IngLis {52 dyillaiu 83ag

dagSa wgad dig dadll gd @58 %48

J—silul @b Gpagll Guasi

J—tilpaul | LSyl Liniiad

dliiall guilw3| Inlging gigiag

slal gl Qgaiicy wam gl ggadiiag Tl
fouau cyall Byla] @G-laall jLaiildl
by e



0 sty s
- Bjs o—tloill & _oglaia

500- 100- 112

< 83 ilwl g o  doalag dwpaa
lgamiiriul glladll clalollg Oloaladl &y aa
lga — _mufiiwil
8abl JAInd lmio 2asd
ujiall ol B¢

B 4
'__un—iq-l Ol g lgp—am ©

dolull gl dwabwll 3all

V :u—m#nlum 2g4dm

glaall @iatash Jun )Lt aslgi 3 - N ¥ ’ tg.\_‘l.\." d.‘llg
! i C Sall Juie

gt allsyl plaf aghal poal . By agSall @arlel LAl yacal 8j8) (nagSall @ailcll LiISal

J-i dlsdu — T
Jilaig daluwl [y M—V

/) _ GS—1pa3l g Swall o call
clymSIl a4 Jlghl (o : il _ -3 ci—allays—tedonlid

BjL (5o dil_nlll mjaa (1

2023 51080320 ) : > B gagtall eyl casal

|91...n ajLe| ,J.al.l:

sy
,o.\.n.l.ll (47 J.\Ln!l D)t B)E o\
,al.n.ll I.‘un a.al.n.ll d_lg.ll.l.“ ul_'u.nﬂ

Ayl aglolliy &0 Bljg

&lga

'u‘=ﬁ vl

R ’ﬂt‘“ 3 GaSiias. T

Al s et
e

iy muagliall il 1,II.SA.H

Cilp——adigll —p
Bj& gliad g\lc Cudl i

8y oragSall adlel 1%a pamall

ol

Galiggdiy 2
Sl o

B b inall plosl




OMAR PORT
FAW/] FOLIO

T T e————

"

a-u-vn'ja-.;ln;l;id

£ «id8 262 613 24
DL:;AEI.\I.?A Lla_i8l g—iadpo (dliawg

dilejaag Gl U lila 8318, dyjlg—a ubg_a_u.l.aq as uall 98 I3l dupell daall

O+ dmalgall Cagal gm

Lllyiwd & 1ggd Cilialge ; ? &J'i
CaSufig J—wuallg LSapal o I

"jlasm® (sasll ’ ‘_-;\.nlg_ﬁLr.u G\Lﬁil A _all @l Cuayal
dilola il @o—nlpdl  paall gi

duclas Mh.ll

SOLusidl e days Og-Sl @S & slanll Cyial ;
J83 @le @iis] gilgll yiel of Loy Mmuw gugd

" ZrsyT ELATI led jalaall

t o

( O . (1] A £ L1 I ': ﬂ
. ((‘f Aaji dumlpSIl oflpa l E:"Ig_ml all = I
Lep Jlalaans - | ole e
z j—ligg Jil_all alc R = |
73,8 : b e

uugHl (iuall calladll
Iyt 1n il jl_all a)g ap sl é IS _pugy
J3ga )l 1la 190 @] ag )l Alll Jal il
alal didpayily fuld Spbex o albigle g sig)

G ggill GIl_ualgall
(PY TR PPP - SE 9798 |

T
»
*
*
bk w3 Ja e SO

= . £ gilgs . gquigy— gala dlgh — JAA oy dalmi . pilpas 2022 | ATY - NG S |
Jab i 32 e See e s 2022 2022 2022 Judl  gwle  gule s 2022 :aaell 2l afall R ¥
| 109,843 [T SPSITT MTY 7Y P 2022 2022 2022 2022 : ot : 2022 yranuus @b gy Swall Gol_otll el @le Jaall Lile]

J"‘*“""m i gul i e
AR or—ol—uwalla i
AT 2o Bl >

2022 gujls ] 2021 guyle ol
il ol G Salijl dpu

5-3 « "guSgaliys Jhia" daSpiiec Lirayacc ‘llasd 33 ais gl ol ai* JuSilli @b gLigl ol

2030 QMiwd«€  dyagldi aaluwl Jaaliee

USS Virginia
palall gy (SSN-772

agisll cyat Juus [l

apilsSadl cuyall gl o [l

Ligjgly sliall dajf astat [

gl Julkiighs® + Jplag)” amall

. o - A G—lallg aljall 8jalia
ollell qa gulaldl O—p A—plaf ASES '
| i 2013 @b o ipall gu 15011 méllald  galia tauily Tl
e i L.‘.'"]'“""Ig I".".Jl'h:‘.Hq LS'L'J“ gl p sl @upla’g A uanlly sl G ke’ Lagl e
2 ’ All_ai Twdlga L Iaglla ul gl A A
scdamll il Al a—tlga u_.nh.mq a_ 1ga152 b
. - alga 70 (o 0S| bapyl gpnig s 1@l s el il | b
@.u.nll gpadll sgaill dmalga  dlnlges Ll.ll}'f.lui .:llMl(( A wgdl @y dillglyulg oyal e Sga )
galmllg gaimll Gulaiaall $9g9—ill gaally Jawii L siydlgd il L Sypalg
2 393 gg—1biy i @] )l Im i8IS

m : .

7
a7 o iR |

daall

2




o\,
7

®

SCiaaA Tl o2

Al se 2018
d-aglale (o Criilla] duygu E—)lge (aljicl
ALty w] il il 2 & gyl *200 gul”

“gaali gt 2023 41

G——al @i awls Fgll—a al—icl
wul J—tagazal J—agg Bj—£ gliab (4

aalgll Fgjlall G\la] d4LS
JU9—tla

‘.
S

il - 270-70 ... omm———ry

T s ca e oy
E-A—Aﬂl;"u_'.lil.“

"Iy dglullywidll &—gall Sl—clinllg
1Sy 1a8l "Ygp i)' @0 &SIyl

" Y T VD

B Jul -t ils”
g—ig—all
d—lgh diled 0o @it ghw
Jo-bo ile drugyll glball &)ljg agaiisui
LaSiugy pmd
L ali laio (b aglal iss gl
OalapSil (G cigia @S 2,4 20y @lc
Glilsod|
dwl uallg & guall g—dlgall &—ilaa
ALS 20 sa g le dagall cdla mBly 1o
—indagg lagjll—ua 12 —a 6—igSs
HLAAN a8 gleadT g o Stilagigl
Ealgaallg &llaill

agayi “400-gyul”

g—ig—all

@l Jlaiiilly & icljll & aslall Jo-Ba
dtihgll wigpiwgl @it wgl & Hina
iyl JLadially

6)a—_all

Gl Zjlgallg cilplall jioai
dyiwgl i zyjig—allg

AS 400 a2y (ol digall cilam3l cdla mTul
AS600 sa o leclg aNld bl
gl guti @ Ldam B0 o il
Wan Js g2 o)l 0—igiln aagl
dud )l cla ndl Sla miwl

+ : g—pull o call

daluall go /20 I o Luoldl (o 780
Q dalwall Cilghll dalall 5aLuill @iomanll pa Bl 12 Q
Q UgurSla A figs —a sj}—a Jinall dalell salifll bhisg Q@
L= 1 4T W - | TR @lgall ag—tajill L taa Q@
§)ad dluna b daudyll oleall dlang Q

gja—Sllg d—tilg—uull p S 24 Q

Zilall aaa0

ald8la_ijal T ¥ I V— ._r,\.il_i.ll Al O Ao
Ol—aic JTdl _wly 56 71 @ila—foll gl—lalwll
(o' | — ]| g\_alq e
Q1451 pilpad 18 0allg Blag any Lal—c 22 Juu (58 oSall glgi
) P3| |y VN | IE— - ¥ || — Y —
wiptall 0o jga gyl @le jLsas @ lag) doli 2y i

(§ug)g3l

ald53 L 5 0e L mjl s fay

awai G dgll @b Lapagg Ly eg—anll gl o
Lmalyl pghaail & oiis g dlas (g—tilotall prAL wl
Lmjlgauig

L] Cilalaodlg @upall acall Jgng lgaio




SIBA

ugpalllg dclayl ayo

SAUDI BROADCASTING
AUTHORITY

Selected broadcast and visual identity projects developed for official Saudi television platforms. My role included
shaping creative directions, developing channel and program identities, building channel packaging systems, and
directing visual coverage for major national seasons across television, digital, motion, and promotional content.

01.04
STV
REBRANDING

01.05
HAJJ SEASON
COVERAGE




STV Rebranding
Saudi Television Visual Refresh

Saudi Broadcasting Authority

PCG Holding

Saudi Arabia

2025

Creative Direction

Broadcast Identity Refresh
Channel Packaging

ldents & Bumpers

Backshots & Promo Graphics
Now, Next & Later System
Lower Thirds & Screen Graphics
Video & Motion Direction

Art Director
Project Creative Lead

Saudi Television had maintained the same
visual language for several years, creating a
clear need for a modern broadcast identity
aligned with the evolution of Saudi media
and contemporary viewing experiences.

The project involved rethinking the
channel's complete visual system,
including idents, transitions, backshots,
promotional graphics, lower thirds, and the
Now, Next & Later system.

One of the key challenges was managing a
structured approval process involving
multiple  stakeholders across  Saudi
Television, with the final direction requiring
review at the Royal Court level. The
objective was to modernize the channel
while preserving its official character,
established recognition, and connection
with audiences across Saudi Arabia.

As Art Director and Project Creative Lead, |
developed and presented multiple creative
directions exploring how the channel could
evolve visually while maintaining its
credibility and familiar identity.

The selected direction was developed into
a cohesive and flexible broadcast system
built around clear typography, structured
layouts, distinctive motion principles, and
adaptable graphic components.

The final system unified the channel's
visual presence across daily broadcasting,
program promotions, scheduling graphics,
and major coverage, creating a modern
foundation that could remain consistent
and scalable across all screen formats.
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02

GOVERNMENT
COMMUNICATION

From national initiatives to public awareness campaigns, this section brings together selected work developed for Saudi government
entities across strategic communication, visual systems, digital content, and integrated campaigns.

The projects were created within highly structured environments where clarity, credibility, cultural relevance, and visual consistency were
essential across every platform and stakeholder touchpoint.

Creative Direction « Government Campaigns « Public Awareness « Visual Communication Systems « Integrated Campaigns « Executive
Presentations « Digital Content

National Initiatives, Public
Awareness
& Institutional Communication

SAUDI GOVERNMENT PROJECTS
02.01 SWA

02.02 NCEC

02.03 TGA

02.04 SME Bank

02.05 Selected Government Projects



Saudi Water Authority
Integrated Communication Projects

Saudi Water Authority
PCG Holding
Saudi Arabia

2025

R

oleall gl diy

Saudi Water Authority

Creative Direction
Outdoor Campaigns
Social Media Direction
Campaign Key Visuals
Reports & Publications
Data Visualization
Visual Content Systems

Art Director
Project Creative Lead

The projects required a unified creative
direction across a wide range of government
communication outputs, including outdoor
campaigns, social media content, reports,
publications, and public awareness materials.

Each format served a different
communication purpose, from delivering
clear public messages at scale to presenting
detailed information and data through
structured reports.

The key requirement was to maintain
credibility, clarity, and visual consistency
while adapting the communication to
different  audiences, platforms, and
Institutional approval requirements.

As Art Director and Project Creative Lead, |
shaped the visual direction and developed
flexible systems that could perform
consistently across outdoor, digital, social
media, and editorial applications.

The approach combined strong campaign
concepts, scalable key visuals, modular
layouts, clear information hierarchy, and
structured data visualization for reports
and publications.

| also directed the adaptation of each visual
system across different formats, ensuring
that every output maintained the
authority's  official  character  while
remaining accessible, contemporary, and
visually engaging.
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NCEC Social Media & Campaigns
Visual Guidelines

National Center for
Environmental Compliance

PCG Holding

Saudi Arabia

2025
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National Center for Environmental Compliance

Creative Direction

Social Media Guidelines
Visual Content Systems
Founding Day Campaign
Seasonal Campaigns

Key Visual Direction

Social Media Templates
Public Awareness Content

Art Director
Project Creative Lead

The National Center for Environmental
Compliance required a unified visual system
for its social media communication, capable
of supporting environmental awareness,
Institutional updates, national occasions, and
seasonal campaigns.

The project included developing social media
guidelines, flexible content templates, and
visual directions for campaigns such as
Saudi Founding Day, while maintaining
alignment with the center’s official identity.

The key requirement was to create a
consistent and recognizable presence that
communicated environmental topics clearly
while remaining credible, culturally relevant,
and adaptable across different content
formats.

As Art Director and Project Creative Lead, |
developed the overall social media
direction and established a structured
visual guideline covering typography,
colors, imagery, layouts, graphic elements,
and content templates.

The system was designed to support both
daily communication and major
campaigns, allowing the team to produce
varied content while maintaining a
consistent visual identity.

For the Founding Day campaign and other
seasonal projects, | directed distinctive
visual treatments that combined Saudi
cultural references with the center's
environmental role, ensuring each
campaign remained relevant, engaging,
and connected to the wider brand system.
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TGA Campaigns
Infographics & Social Media

Transport General Authority

Saudi Arabia

2025

TGA

Jaill dolell aupll

Creative Direction
Campaign Key Visuals
Social Media Design
Infographic Design

Data Visualization

Public Awareness Content
Visual Content Systems

Art Director
Project Creative Lead

The Transport General Authority required
diverse visual communication across
campaigns, social media, and infographic
content covering services, regulations,
initiatives, statistics, and public awareness
topics.

The main requirement was to transform
detailed and sometimes complex information
into clear, accessible, and visually engaging
content for different audiences and digital
platforms.

Each project also needed to maintain the
authority’'s official character while adapting
to different campaign objectives, content
types, and communication priorities.

As Art Director and Project Creative Lead, |
shaped the visual direction for multiple
campaigns and developed flexible systems
for social media and infographic content.

The approach combined strong campaign
concepts, structured layouts, clear
information hierarchy, iconography, and
simplified data visualization to
communicate key messages effectively.

| directed the adaptation of each visual
direction across different formats,
ensuring consistency, clarity, and a
contemporary presence throughout the
authority’s digital communication.
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SME Bank
Campaigns,Video & Events

SME Bank

PCG Holding

Saudi Arabia

2024-2026

|||||||||||||||||||||||||||

Creative Direction

Integrated Campaigns

Social Media Direction

TikTok & Short Form Video
Video & Motion Direction

Event Visual |[dentity

Event Screens & Digital Displays
Campaign Key Visuals

Content Systems

Art Director
Project Creative Lead

SME Bank required a comprehensive visual
communication  system = capable  of
supporting a wide range of campaigns,
services, initiatives, events, and digital
content across multiple platforms.

The work included  social media
communication, campaign visuals, TikTok
and short form videos, event identities, large
format screens, motion content, and
promotional materials.

The main requirement was to communicate
financial and business information in a clear,
engaging, and accessible way while
maintaining the bank's official character and
a consistent brand presence across every
audience touchpoint.

As Art Director and Project Creative Lead, |
shaped the creative direction and
developed flexible visual systems that
could adapt across campaigns, social
platforms, video content, events, and
digital screens.

The approach combined strong campaign
concepts, scalable key visuals, modular
social media templates, short form video
direction, motion principles, and event
graphics designed for different screen
formats and physical environments.

| directed the adaptation of each system
across all deliverables, ensuring consistent
quality, clear communication, and a
contemporary visual presence throughout
the bank's integrated communication.
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Selected Government Projects
Campaigns& Institutional Communication Government Campaigns

Saudi Government Entities

& National Initiatives

PCG Holding

Saudi Arabia

2024-2026

Il
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Music Commission

10
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Film Commission
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Creative Direction

Event Visual Identities

Social Media Design

Reports & Publications
Executive Presentations

Digital Screens & Displays
Visual Communication Systems

Art Director
Project Creative Lead

EE% Ugiolo e

This selection brings together government
and institutional projects delivered through
PCG Holding for entities and national
initiatives including the Water Innovation
Institute, Wateera, Miahthon, Riyadh
Economic Forum, the Film Commission, and
other Saudi organizations.

The projects covered different
communication needs, from event identities
and public campaigns to social media
content, reports, presentations, digital
screens, and institutional materials.

The key requirement was to understand each
entity’'s objectives and audience while
delivering clear, credible, and culturally
relevant communication within structured
government environments and approval
processes.

As Art Director and Project Creative Lead, |
developed and guided multiple creative
directions tailored to the purpose, identity,
and communication objectives of each
project.

The approach combined strong visual
concepts, scalable key visuals, structured
layouts, clear information hierarchy, and
flexible systems that could adapt across
events, campaigns,  social media,
presentations, publications, and digital
applications.

| worked closely with multidisciplinary
teams at PCG to maintain quality,
consistency, and strategic alignment
across projects with different audiences,
timelines, and institutional requirements.



OMAR
FAW/Z|

' B
"'-'_n"‘«,:ﬂ
OXfo
rcmc_ksa

B e e e N
P 4.\ L L\ , \\\ 4.‘).

i
K
b
i

E B e e S Y

guEBAlE @ EEdEaEE

Guwadoll elivallg dofall

TP

xE

Rk Bl Apuola Aol ‘ |
HELY LLENCAM HUMSCIPALITY

o A4aal dgflall & sl
Bwasall jeldally dapiell

i G ipaal &gl i
dusadall slially dagcll b e |
P CoMS
SARIAIL CITF AN A ST

doySall a0 b Jall gliio pguss
dcgiio Ol uogi Lo
Olo3lg doliall ¢ Raxd

" dilclal 1aliiog al] oo

Plallg Jalilg aladll g 2iad

o)l
Ol d s

4d0 dial aslall almll ST 440 il adlall almll [iSTER
awsdall yelinllg doyall awsdall yelitallg doyall EI . lﬂ

“ o n .
dx:>0)Ull polgall
J9kauw 6
dagad il dlasl gl glsgdlge
dl . il HliallgyLi Al Le Sy
Lgrilin wapeillg lgde dibdlall woagd

i ? Sank s i a Sl -
- -
din dhaal &slall ALl I3 . ‘ ddn dhaal &lall aLmll I3
Sasssal scliliallg doj<all EIE'IE o, Sasana seliliallg dosall EI%‘E
Ha= ” S

)94l iz Q) deludl Wio &)
Joill acg dlw) alaci pgio Glail a8 i baawg g—ajll yaud

P
for

s B

e e

lgs9 duglj JS:

AS> g9y >

1 g 50,0l 0o US> o S

PORT
FOLIO

All rights

reserved.



PORT

OMAR
FOLIO

FAW/]

cosgal

Uil (8 §

-
L
e
»

O3l S

W MOC_Music W MOC_Music
music.moc.gov.sa

music.moc.gov.sa

e

Jeb¥l poby §

.4 I l“ ) 4
; A u
4

W MOC_Music X MOC_Music
music'moc'gov,sa music.moc.gov.sa

All rights

reserved.



ISulg polsill 50y

ol_sall glind §

d—oloiwdl (§— i

ol—sall glod @
S8 g>dg )l @co
g-9lg)l yB&)l e
(5] IR ¥ | S W—_
Olglodl g

wuter ha ckathon a

®
S liall Laco
Jloc3l vlg)g
Vsinle §

miyahthon.com

wuter ha ckathon a

il g e
" | : . l " A -u

ololl gliad §

miyahthon.com

wuter ha ckathon a

WLl ol =il 3 =i
ol__.all E_U:\é @
d— oloiwdl (§— b
ol__all E_lbé @
IO Jag=dig Ll
&-9lsll Uo)l e
(&3] BRI W—"_
Whalgdl auaxig

D

o
Saudi Water &
Innovation Center aliall dsagaull dtu I
olall B 5sgmutl LR joj0 Saudi Water Authority

Ugiolo

water hackathon %

(:..SL.’E*..S@%
—)

9 1/'55-‘:] c
ol elyilg

rol_)_T?)LS..)_och

D

Saudi Water

Inrdvation Center dhall dpagaeall dly )l
p - R

vgiolo <
water hackathon :
olel me

Ol—a iz a___Jal il (§,—all
olwal| Cilugil L_‘-";Jgii_._pl_.l _;JLB| JS_;ﬂ L_%

L—9)9-

miyvahthon.com

% Saudi Water T
Saudi Water feato S
Innovation Center olaall dydgand diugl

el i) 3ol ks fogcs Saudi Water Authority

Uoinlo <
water hackathon

ugiolie

water hackathon §

dled)l oSGiS)line JSuini

O9—iolo § >Luddl gl

& Sl Louisig &olaiwwil) (o0
His3 jjss olioll glnd

8 doloiuwdl §raoi

; Wug wglail jj0i
ol o__J| El_u“

olsodl gl 8,6

log aSlal

oluall gl doghial (613l ol § RS s cleaoidl

oo )L s
28lg)l o)l e 1583

miyahthon.com

,‘ ~<T 2
g;ﬁ Saudi Water J

Saudi Water v korcrtion Center ety

Innovation Center oliall dygall dig I

olyall <ol (Sogmul LM fye Saudi Water Authority

i Ogimle
Ug—@l._l_.o water hackathon ‘
water hackathon % .. . ) .

S SW loyhheig dolaiwll s8>
o HSi jjoi oluall gl
Ug—olo § L6l ogJLy

o s I Q I ) § doloiiwd (Guafio
ol o Jlgl b 3§
A—:
oluall glad doghial (Sl sl §

Jisally croladl 54505
oluollgl b 8 L_,j

Sud=dg Wbdsdll susy

_ oo Ll oo
(5] I - W -]

2lgll U1 e IS8

miyahthon.com




OMAR
FAW/I

o d—uaslla sl
L:Jl_':JEI a_l_JLim
aJles 503 Al
oLl esl_idx) dalsll
d_tull d 8yall

] (%] (&) wtiira_ksa

_ N amb
1987 alc ,3 A=l
el il p T
sl o 5
8990 yu—0 -9
ol dld__clio
Jumll &

Clealil o o pb
elall i

dac il ul..\.:..\.,,uU m.lsu.ll

Mol;tlua &—’J—-ﬁ-'gd—‘ﬁﬁl

R T[] S p—

0238 Sgp Lu—aidl ddlb

a3 daghis pill iy §
Glon Nl allg el Jlnel & willg ¢ c o agl
sl Sl Al L bloxig bl el le Jasy

——————————— sl ol dylod dlaswe
P.}éuiudr\_ll_ung_ﬁel_gni_glﬁi_handgi
gbglcklugwuﬁlhﬂ

duigySll wlilaidl (AGS Egntia

el ol U] daghiias 0gaSl ST (U jlio] 4l e

] %] (&) wtiira_ksa

A

WTHRA

A Jgog d oo lyalifeg A yale

Jo—loell , €ai ..p oull Sloasl 8

8ulaall olyll delio § daasll Gac dbsww

dua5 g8 ddle olua 6352
oo A _afeda Lo Tgadl
ol glaci

il %] (&) wtiira_ksa

d_cjoll do

— dl g —
i allosl el
dulits i I &l

e
Casd 8jg-aa dalod ddsg
Sl siwd ) sulla b
A il oullel o i
Al J—daig oLl

a__8lhll

z‘[.

lys5g & ale glluas
lnllJ,gl 20

&0 330 Glhai § el S adgil 8y Ciun cluiss

)bl Lisjs5 dul o
L ailas ol il
390 g il osg Sl s elylAag bioyia
R TN a_alhl Uzl oS Jasll Jils- cya
d_ohifl,d jlia eliff & 8l bl yio|
egaglall el S gl bl
asis oSty Lt ool Ak plaidaskypes
i wah—al e daisdll 8Lkl

shall &agau diyd
Sauedi Water Satharity

c'i_g..)gsu.u.”

SRl a9 g5
olll @ Jle &

S 1

WTHRA

olall 4 Al
Saei Waar Autharity WTHRA

Mall J] dpsgmudl o
dallo] ISl 85l opo A dseanil] GWnl

2025 al_sl (GPIW) oLl gLk . $

5 ddle daie 51
olull £l1a3 § 8,0l Jodial

a5l Joladl pes JI slall as
bill gy dllall LUl Sl

Olj—=iag lalJJ'I:
wl_=>gabll ju Soj
2024 2—

60 339

g2l lly  dualoll ) lasllg ol 6 47

28 220

el Sl ddukill sl il

(b o - Jg5) oLl L:Jlbui &-aiz=o
w18 | 2 2a7004+ | Svesro100+
o

@\@’ ,@

sall dzgand
Sani Watir Sutharit WTHRA

Wlj—=ing aL—3)i
oSS, co;
2024

60 339

g3zl Slly  dualoll ) lasllg ol 6 47

28 220

el Sl A dukill Lol

(g o - o) olyll Ealoul g aizme

+ ¥ -

Saueli Watr Autharity WTIRA

Sbasdl Jo=xit banice
d_olaiiwo 3)lg—o JI

iy36%u0 Jo—himy dglo Jol>

SN gl 2 U blE

L_ten) oo 200 25 gl .k_a...'ST._,_.ﬂ.-b[_m.lH_gmU_.eo)l_zm.‘xﬂ
S i35 sl 8 e 8

el d sellel b
Al ol g eag Ll L ail | BTGy STael sl s pli sall
A dlllpl il gl olcils A sl

sl g alazl
Sl Julag) du | ol gw;wu gl Lyl Il Jlalg Tasll ol
%50 | Lo s dullasalyllg dsbisiial

Al colball § Janll pprasiilly pgll 2

Saueli Water Sutharity WTIRA

szl LKl dl,

LJ»ﬂﬂJth)-Bbi

Jislipa| ETNRCIE

T e o
oSl 3—_#'919 Lula ) | rBbep—uls
——=ilyiwl i les | ot—sul
me e e R PO
€ 5 ;I&'h:, ol e 35 ,:4111 i
oluall Jasi  @——shille  agin s
3 g Slsoblel s

a A8l 3 Slaol peus oldl d3gou i @l
e | 2ot Aokt w8 | 4227004 | Searne 100+
H e 4 =53 B—937 J4=s
=T L A I
———— redSdel
q...n-s,ﬂlwu.l i all
Bjal llg i Bl
r — ?ﬁ@ St g Shell Jo
= - “__.‘1_ R0

— S

®- sl a °L9).9 Gass a8

(= (0 @ wtiira_ksa bl lud e Blasl)

Bl gl JLe Blasy

[in) (%] (&) wtiira_ksa sl gl e Blasy



03

COMMERCIAL
& CORPORATE

From consumer brands and automotive groups to corporate entities, this section brings together selected projects across integrated
campaigns, social media, product communication, presentations, and large-scale brand applications.

The work focused on translating commercial objectives into clear creative directions that balance brand personality, audience relevance,
and consistency across digital, physical, and corporate touchpoints.

Creative Direction « Integrated Campaigns « Brand Communication « Social Media Direction « Corporate Communication « Product
Campaigns « Executive Presentations « OQutdoor & Digital Applications

Brands, Campaigns
& Business Communication

SELECTED COMMERCIAL PROJECTS
03.01 Al Tazaj

03.02 Almatar

03.03 Aljomaih Automotive

03.04 Selected Corporate Projects



Al Tazaj Crispy Roll Campaign
The Roll That Stopped the Scroll

Al Tazaj

PCG Holding

Saudi Arabia

2025

Creative Direction

Campaign Concept Development
Digital Campaign

Social Media Content

Short Form Video Direction
Product Visual Direction

Motion & Video Production

Al Powered Visual Production

Art Director
Project Creative Lead

Al Tazaj launched a digital campaign to
introduce its Crispy Roll Pizza to a younger,
highly digital audience, with a primary focus
on Gen Z and short form content platforms.

The campaign needed to communicate the
product’s distinctive shape, crunch, cheese
pull, and appetite appeal within the first few
seconds of every piece of content.

The main requirement was to create a bold
and fast paced visual experience that could
interrupt  scrolling, capture Immediate
attention, and position the product as
something new, shareable, and difficult to
ignore.

As Art Director and Project Creative Lead, |
developed the campaign direction around
the concept "The Roll That Stopped the
Scroll.”

The wvisual approach used pattern
Interruption, dynamic product movement,
close up crunch moments, cheese pull
sequences, and rapid transitions designed
specifically for digital and short form
viewing behavior.

A supporting direction, "No Leftovers,
presented the product from multiple
angles and reinforced its appetite appeal.
The result was a high impact campaign
system developed across social media
visuals, short videos, motion content, and
product focused digital assets.
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Al Tazaj Crisp Character Campaign
Gen Z Product Communication

Al Tazaj

PCG Holding

Saudi Arabia

2025

Creative Direction

Campaign Concept Development
Character Development

Visual Character Direction

Social Media Campaign

Outdoor Advertising

Digital Content

Al Powered Visual Production

Art Director
Project Creative Lead

Al Tazaj required a distinctive campaign to
promote its Crispy Roll product and build
stronger engagement with Gen Z audiences
across social media, digital platforms, and
outdoor advertising.

The project centered on creating a
memorable character that could represent
the product's personality, distinctive shape,
and playful energy while remaining
recognizable across different campaign
scenarios.

The main requirement was to develop a
flexible visual concept capable of producing
varied, youth focused content while
maintaining a consistent character identity
and a clear connection to the product.

As Art Director and Project Creative Lead, |
shaped the campaign around Crisp, an
original character inspired by the Crispy
Roll product and designed to become the
central visual personality of the campaign.

The character was developed through a
consistent visual style, detailed costume
direction, recognizable proportions, and a
bold personality that could adapt to
different environments and storytelling
concepts.

The campaign placed Crisp across
energetic and culturally relevant scenes,
combining character driven storytelling,
product focused compositions, outdoor
visuals, and interactive social media
content to create a distinctive campaign
world aligned with Gen Z communication
and viewing behavior.
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Almatar Brand Growth Journey

From Pre Launch to Market Leadership

Almatar

In-house

Saudi Arabia

2018-2024

almatar

Creative Direction

Pre Launch Communication
Integrated Campaigns

Social Media Design
Performance Marketing Assets
Product & App Communication
Seasonal Campaigns

Brand Partnerships

Visual Content Systems

Creative & Art Director
Led a Team of Designers

| joined Almatar before its official launch and
remained part of its creative journey for
nearly six years, contributing to the brand as
it evolved from an emerging travel application
into one of Saudi Arabia's leading digital
travel platforms.

During this period, the business, product,
audience, and communication needs
expanded significantly. The work covered
launch communication, digital campaigns,
seasonal offers, airline and football
partnerships, performance marketing,
product features, and continuous social
media content.

The key challenge was to support rapid
commercial growth while maintaining a
recognizable and consistent visual presence
across a constantly evolving range of
campaigns, services, audiences, and digital
platforms.

My role grew from designer to Creative &
Art Director, leading a team of designers
and contributing to different stages of the
brand’'s growth while developing a deep
understanding of its identity, audience, and
commercial objectives.

| helped create and evolve scalable visual
systems, campaign key visuals, social
media directions, product communication,
and performance assets designed to
support fast production without
compromising brand consistency.

Across nearly six years, | contributed to a
wide range of campaigns and partnerships,
supported junior designers, and helped
preserve the brand's visual continuity while
continually adapting its communication to
new services, markets, and growth
objectives.
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Aljomaih Automotive

Multi Brand Campaigns & Content

Aljomaih Automotive

Omar Studio

Influence Branding & Digital

Saudi Arabia

2024-2026

—oll =
cCaljlooudl =

0 influence %

Branding & Digital OMARSstudio

—) GACMOTOR

T
— B/ CHEVROLET

Creative Direction

Integrated Campaigns

Daily Social Media Content
Automotive Key Visuals
Outdoor Campaigns

Product Communication
Seasonal Campaigns

Video & Motion Direction
Multi Brand Content Systems

Creative & Art Director
Led a Team of Designers
Founder, Omar Studio

— L o

INEQS GMC

Aljomaih Automotive required continuous
creative communication across a diverse
portfolio of automotive brands, including
Chevrolet, Cadillac, GAC, and GMC.

The work included integrated campaigns,
daily social media content, vehicle launches,
seasonal promotions, outdoor advertising,
product communication, and  digital
campaign assets.

The main challenge was managing multiple
brands with distinct audiences, visual
identities, and positioning while maintaining
fast production, consistent quality, and clear
communication across every campaign and
platform.

Through Omar Studio’'s partnership with
Influence Branding & Digital, | led the
creative direction and managed the studio
team responsible for developing and
delivering the visual work across Aljomaih
Automotive's brand portfolio.

The approach combined brand specific
creative directions, strong automotive key
visuals, adaptable campaign systems, and
structured daily content designed around
the personality and market positioning of
each vehicle brand.

| oversaw the creative process from
briefing and concept development to team
direction, quality control, and final delivery,
ensuring that Chevrolet, Cadillac, GAC, and
GMC each maintained a distinctive visual
presence while meeting the client's
commercial and communication objectives.
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Selected Commercial

& Corporate Projects
Campaigns, Brands

& Business Communication

Multiple Commercial
& Corporate Brands

Omar Studio

Saudi Arabia, Egypt,
Qatar & UAE

2028-2026

S0

OMARSstudio

Creative Direction
Integrated Campaigns
Brand Communication
Social Media Content
Campaign Key Visuals
Outdoor Advertising
Corporate Presentations
Video & Motion Direction
Visual Content Systems

Creative & Art Director
Led a Team of Designers
Founder, Omar Studio

This selection brings together commercial
and corporate projects developed through
Omar Studio for brands across different
industries, markets, and communication
objectives.

The work included integrated campaigns,
product launches, daily social media content,
outdoor advertising, corporate
communication, presentations, video,
motion, and digital applications.

The key challenge was managing a diverse
portfolio of brands while understanding each
client's audience, commercial goals, and
visual identity, then delivering distinctive
creative solutions across different formats,
timelines, and campaign requirements.

As Founder and Studio Manager, | led the
creative and operational direction of the
studio, managing projects from the initial
brief and concept development through
team allocation, art direction, quality
control, and final delivery.

Each project was approached with a
tailored creative direction supported by
scalable key visuals, flexible content
systems, and clear visual storytelling
aligned with the client's brand and
business objectives.

| guided multidisciplinary creative teams
across  branding,  design, motion,
presentations, and digital content,
ensuring consistent quality while allowing
every brand and campaign to maintain its
own distinctive character.
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04

Clubs, Campaigns & Fan
Culture

From long term club creative direction to diverse football campaigns, this section brings together selected sports work across club SELECTED SPORTS WORK

identities, seasonal campaigns, matchday communication, sponsorship activations, and fan focused content. 04.01 Al Adalah Club
04.02 Selected Sports Work

The work focused on translating each club's identity and competitive spirit into distinctive visual directions, while maintaining consistency,
speed, and strong audience engagement throughout the season.

Creative Direction « Club Identity « Seasonal Campaigns « Matchday Coverage « Social Media Direction « Sponsorship Activations « Fan
Engagement « Video & Motion Direction



Al Adalah Club

Al Adalah Club

Omar Studio

Saudi Arabia

2018—-Present

OMARSstudio

Creative Direction

Seasonal Visual I[dentity
Matchday Campaigns

Social Media Direction

Player Announcements
National & Seasonal Campaigns
Video & Motion Direction

Real Time Match Coverage

Fan Engagement Content

Creative & Art Director
Led a Team of Designers

My work with Al Adalah Club developed into a
long term creative relationship across
multiple football seasons, covering the club'’s
visual communication across matchdays,
campaigns, announcements, national
occasions, and daily social media content.

The work required continuous creative
production  throughout the  season,
responding to match results, transfers,
competitions, promotions, and key club
moments while maintaining a recognizable
and consistent visual identity.

The main challenge was balancing speed ana
daily production demands with the need to
continuously evolve the club's visual
presence and build stronger engagement
with its supporters.

As Creative & Art Director, | lead a team of
designers and the club’s creative direction
and shape the visual language for each
season, from the overall seasonal direction
to individual campaigns and real time match
communication.

| developed flexible visual systems that
could adapt across match posters, player
announcements, results, statistics, national
campaigns, social media, video, and motion
content while maintaining a distinctive club
identity.

Across multiple seasons, the direction
continued to evolve with the club, creating a
consistent but flexible visual presence that
reflects its personality, competitive spirit,
and relationship with its fans.
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Selected Sports Work
Clubs, Campaigns & Sponsorship

Selected Sports Clubs & Brands

Omar Studio

Saudi Arabia & Egypt

201 7-Present

S0

OMARSstudio

Creative Direction

Sports Campaigns
Matchday Communication
Social Media Direction
Sponsorship Activations
Player & Team Content
Seasonal Campaigns

Fan Engagement

Video & Motion Direction
Real Time Sports Contentt

Creative & Art Director
Sports Creative Lead

This selection brings together sports
projects developed across different stages
of my career, covering football clubs, brand
sponsorships, matchday communication,
seasonal campaigns, and fan focused digital
content.

The work included creative projects for clubs
and sports partnerships across Saudi Arabia
and Egypt, ranging from daily social media
and match coverage to major campaigns,
sponsorship activations, player content, and
national occasions.

Each project required a different visual
language while responding to the fast pace
of football, evolving narratives, competition
schedules, and highly engaged fan
communities.

Across these projects, | shaped creative
directions around the personality, history,
audience, and competitive positioning of
each club or brand.

The approach combined strong sports
storytelling, dynamic key  visuals,
photography and image  direction,
adaptable matchday systems, campaign
concepts, and real time content designed
for fast production across social media,
digital, video, and motion.

Working across multiple sSports
environments strengthened my ability to
balance brand consistency with the
emotion and immediacy of football,
creating communication that feels
distinctive to each club while
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BRAND
IDENTITIES.

From new brand creation to identity transformation, this section brings together selected branding projects developed across different
industries, markets, and stages of business growth.

The work spans brand strategy, visual identity systems, logo development, typography, color systems, brand applications, and guidelines,
with a focus on creating identities that are distinctive, scalable, and built to perform across real world touchpoints.

Creative Direction « Brand Strategy « Visual Identity « Logo Design « Identity Systems « Typography « Brand Guidelines « Brand Applications

Clubs, Campaigns & Fan
Culture

SELECTED BRANDING WORK
05.01 Selected Brand Identities



Selected Branding Work
Brand |dentities & Visual Systems

Selected Brands & Organizations

Middle East / Multi-Market

2076—Present

OMARSstudio

Creative Direction

Brand Strategy

Visual Identity

Logo Development

|dentity Systems

Typography & Color Systems
Brand Guidelines

Brand Applications
Rebranding & Brand Evolution

Brand Designer

Senior Graphic Designer
Art Director

Creative Lead

This selection brings together branding anad
visual identity projects developed across
different stages of my career, from my early
years as a designer to leading complete
identity projects as an Art Director and
Creative Lead.

The work spans startups, corporate brands,
government entities, media, hospitality,
sports, and commercial businesses, covering
both new brand creation and the evolution of
existing identities.

Each project presented a different challenge,
from establishing a brand from the ground up
to transforming an existing visual language
iINnto a more relevant, distinctive, and scalable
identity system.

My approach to branding evolved
throughout my career from hands-on
design and logo development to
directing complete brand systems and
multidisciplinary creative teams.

| work from understanding the brand'’s
purpose, audience, positioning, and
personality before translating those
foundations into visual concepts,
typography, color, graphic language, and
flexible identity systems.

Across different projects and roles, | have
contributed at every stage of the process
from concept and design to art direction,
team leadership, guidelines, and final
brand implementation creating identities
designed to remain consistent while
growing across different platforms and
applications.
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The journey doesn't end here.
I'm always looking for ambitious challenges, meaningful partnerships, and opportunities
to create work that truly matters.

This portfolio reflects my journey.
The best chapter is still ahead.

Focused on Executive Creative Leadership, Studio & Design Management, Media Center Beauty is subjective.
L eadership, Brand Transformation, and Al Driven Creative Innovation. Great design makes it tangible.

MG/ /44//54

Il rights



+9606 534457192
omar.fawzi1997@gmail.com
ceo@omarstudio.net
Riyadh, Saudi Arabia

Every great partnership starts with a conversation., .

Let's create work that matters., Let S Connect

Available for selected creative partnerships.




